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FALL 24 INTRODUCTION

Fall‘s Tales. �7�K�H�� �)�D�O�O�� ������ �F�R�O�O�H�F�W�L�R�Q�� �X�Q�I�R�O�G�V�� �D�� �F�D�S�W�L�Y�D�W�L�Q�J�� �V�W�R�U�\�� �L�Q�V�S�L�U�H�G�� �E�\�� �G�L�Y�H�U�V�H�� �L�Q�³�X�H�Q�F�H�V���� �,�W�� �E�H�J�L�Q�V�� �L�Q�� �W�K�H�� �U�X�J�J�H�G��
�+�L�J�K�O�D�Q�G�V�����H�Y�R�N�L�Q�J���W�L�P�H�O�H�V�V���H�O�H�J�D�Q�F�H���D�Q�G���G�H�H�S���U�R�R�W�H�G���W�U�D�G�L�W�L�R�Q�����Z�K�L�O�H���F�H�O�H�E�U�D�W�L�Q�J���F�U�D�I�W�V�P�D�Q�V�K�L�S���D�Q�G���D���F�R�Q�Q�H�F�W�L�R�Q���W�R���Q�D�W�X�U�H����
�7�K�H�� �Q�D�U�U�D�W�L�Y�H�� �W�K�H�Q�� �V�K�L�I�W�V�� �W�R�� �W�K�H�� �H�[�S�D�Q�V�L�Y�H�� �V�N�L�H�V�� �R�I�� �W�K�H�� �$�P�H�U�L�F�D�Q�� �:�H�V�W���� �H�P�E�U�D�F�L�Q�J�� �D�� �Q�H�Z�� �F�R�Z�E�R�\�� �D�H�V�W�K�H�W�L�F���� �7�K�L�V�� �:�H�V�W�H�U�Q��
�%�R�K�H�P�H���W�K�H�P�H���H�P�E�R�G�L�H�V���D�G�Y�H�Q�W�X�U�H���D�Q�G���I�U�H�H�G�R�P�����Z�H�D�Y�L�Q�J���L�Q���S�O�D�\�I�X�O���E�R�K�H�P�L�D�Q���L�Q�³�X�H�Q�F�H�V�����1�H�[�W�����Z�H���H�Q�F�R�X�Q�W�H�U���D���S�R�Z�H�U�I�X�O���O�D�G�\����
�K�L�J�K�O�L�J�K�W�L�Q�J���W�K�H���V�W�U�H�Q�J�W�K���D�Q�G���J�U�D�F�H���R�I���W�K�H���P�R�G�H�U�Q���Z�R�P�D�Q�����7�K�L�V���W�K�H�P�H���E�O�H�Q�G�V���I�U�L�Y�R�O�R�X�V���D�Q�G���Y�L�Q�W�D�J�H���H�O�H�P�H�Q�W�V�����R�I�I�H�U�L�Q�J���D���I�U�H�V�K��
�L�Q�W�H�U�S�U�H�W�D�W�L�R�Q�� �W�K�D�W�� �H�P�S�R�Z�H�U�V�� �F�R�Q�²�G�H�Q�F�H���� �)�L�Q�D�O�O�\���� �W�K�H�� �F�R�O�O�H�F�W�L�R�Q�� �H�P�E�U�D�F�H�V�� �D�� �W�R�P�E�R�\�� �V�S�L�U�L�W���� �E�U�H�D�N�L�Q�J�� �W�U�D�G�L�W�L�R�Q�D�O�� �E�R�X�Q�G�D�U�L�H�V��
�D�Q�G�� �F�H�O�H�E�U�D�W�L�Q�J�� �L�Q�G�L�Y�L�G�X�D�O�L�W�\���� �7�R�J�H�W�K�H�U���� �W�K�H�V�H�� �W�K�H�P�H�V�� �F�U�H�D�W�H�� �D�� �U�L�F�K�� �H�[�S�O�R�U�D�W�L�R�Q�� �R�I�� �L�G�H�Q�W�L�W�\�� �D�Q�G�� �H�[�S�U�H�V�V�L�R�Q���� �U�H�V�R�Q�D�W�L�Q�J�� �Z�L�W�K��
today’s fashion enthusiasts and inviting engagement with each unique narrative ��

This report is based on Livetrend data extracted from e-commerce on the European market from 01/08/24 to 30/09/24, analysing the 
visibility and growth of the trends compared to te same period last year. The percentages show the visibility evolution year on year.

ACCESS ALL IMAGES
CLICKING HERE

@sandroparis.png @olyahelga_1.jpg&OtherStories (7).jpg

https://drive.google.com/drive/folders/1ys6LgHt5jqwTuJKh--mhN_BDK6KL59Xm?usp=share_link
https://drive.google.com/drive/folders/1PddPl0VOyWkc_vmP4z5lTy9c2A46Zomi?usp=sharing
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FALL 24 OFFICE GEEK

TOMBOY BUSINESS - IRONICAL - CORPORATE APPROPRIATE - ANDROGYNOUS - NERD ALLURE
�,�Q���W�K�H���)�D�O�O���������W�U�H�Q�G�����2�I�²�F�H���*�H�H�N�����W�U�D�G�L�W�L�R�Q�D�O���I�H�P�L�Q�L�Q�H���D�H�V�W�K�H�W�L�F�V���D�U�H���F�K�D�O�O�H�Q�J�H�G���E�\���D���P�R�U�H���P�D�V�F�X�O�L�Q�H���L�Q�V�S�L�U�H�G���D�S�S�U�R�D�F�K�����7�K�H��
�I�R�F�X�V���V�K�L�I�W�V���W�R�Z�D�U�G�V���F�R�P�I�R�U�W�D�E�O�H�����W�D�L�O�R�U�L�Q�J���S�L�H�F�H�V���W�K�D�W���H�[�X�G�H���D���V�H�Q�V�H���R�I���F�R�Q�²�G�H�Q�F�H���D�Q�G���L�Q�G�H�S�H�Q�G�H�Q�F�H�����7�K�H���F�R�O�R�U���S�D�O�H�W�W�H���L�V��
�D���S�O�D�\�I�X�O���D�Q�G���L�U�R�Q�L�F���E�O�H�Q�G���R�I���Q�H�X�W�U�D�O���W�R�Q�H�V���O�L�N�H���Q�D�Y�\�����N�K�D�N�L�����D�Q�G���J�U�H�\�����Z�L�W�K���S�R�S�V���R�I���Y�L�E�U�D�Q�W���V�K�D�G�H�V���O�L�N�H���U�H�G�����\�H�O�O�R�Z�����D�Q�G���E�O�X�H����
�7�K�L�V���X�Q�H�[�S�H�F�W�H�G���F�R�P�E�L�Q�D�W�L�R�Q���F�U�H�D�W�H�V���D���Y�L�V�X�D�O�O�\���V�W�U�L�N�L�Q�J���D�Q�G���X�Q�L�T�X�H���D�H�V�W�K�H�W�L�F�����2�I�²�F�H���*�H�H�N���L�V���F�K�D�U�D�F�W�H�U�L�]�H�G���E�\���L�W�V���U�H�O�D�[�H�G��
�²�W���D�Q�G���L�W�V���D�E�L�O�L�W�\���W�R���E�O�H�Q�G���P�D�V�F�X�O�L�Q�H���H�O�H�P�H�Q�W�V���Z�L�W�K���I�H�P�L�Q�L�Q�H���G�H�W�D�L�O�V�����/�D�\�H�U�L�Q�J�����S�U�R�S�R�U�W�L�R�Q���S�O�D�\�����D�Q�G���W�H�[�W�X�U�H���F�R�Q�W�U�D�V�W���D�U�H��

�D�O�V�R���H�V�V�H�Q�W�L�D�O���H�O�H�P�H�Q�W�V�����7�K�L�V���W�U�H�Q�G���H�P�E�R�G�L�H�V���W�D�L�O�R�U�L�Q�J���D�V���D���Y�L�V�L�R�Q���R�I���P�R�G�H�U�Q���I�H�P�L�Q�L�Q�L�W�\���W�K�D�W���L�V���E�R�W�K���V�W�U�R�Q�J���D�Q�G���V�W�\�O�L�V�K�����,�W�«�V���D��
�F�H�O�H�E�U�D�W�L�R�Q���R�I���L�Q�G�L�Y�L�G�X�D�O�L�W�\���D�Q�G���V�H�O�I���H�[�S�U�H�V�V�L�R�Q�����U�H�L�P�D�J�L�Q�H�G���I�R�U���W�K�H���F�R�Q�W�H�P�S�R�U�D�U�\���Z�R�P�D�Q��
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H&M (2).avif

�2�)�)�,�&�(���*�(�(�.��KEY LOOKS & ELEMENTS

Mango (4).avifThe Frankie Shop 4.webp Sourceunknown (5).webp

�.�1�,�7���9�(�6�7��

+73%

BERMUDA

+64%

�+�$�5�5�,�1�*�7�2�1��
�-�$�&�.�(�7

+43%

�:�,�'�(���/�(�*���3�$�1�7�6

+17%

Zara (2).webp
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FALL 24 AMERICAN BOHEME

WESTERN CHARM - BOHEMIAN SPIRIT - LEATHER & DENIM - RELAXED FIT - FLOWING
�,�Q���W�K�H���$�P�H�U�L�F�D�Q���%�R�K�H�P�H���W�K�H�P�H���L�V���D���F�D�S�W�L�Y�D�W�L�Q�J���I�X�V�L�R�Q���R�I���F�R�Z�E�R�\���V�S�L�U�L�W���D�Q�G���E�R�K�H�P�L�D�Q���³�D�L�U�����3�L�F�W�X�U�H���Y�D�V�W���R�S�H�Q���V�N�L�H�V���D�Q�G��

sun-kissed landscapes, where earthy tones of rust, and soft denim create a warm palette, enriched by playful patterns and 
�W�H�[�W�X�U�H�V�����7�K�L�V���F�R�O�O�H�F�W�L�R�Q���G�U�D�Z�V���L�Q�V�S�L�U�D�W�L�R�Q���I�U�R�P���W�K�H���D�G�Y�H�Q�W�X�U�R�X�V���K�H�D�U�W���R�I���W�K�H���$�P�H�U�L�F�D�Q���:�H�V�W�����U�H�L�P�D�J�L�Q�L�Q�J���F�O�D�V�V�L�F���F�R�Z�J�L�U�O��
�V�L�O�K�R�X�H�W�W�H�V���Z�L�W�K���³�R�Z�L�Q�J���I�D�E�U�L�F�V���D�Q�G���L�Q�W�U�L�F�D�W�H���G�H�W�D�L�O�V�����'�H�Q�L�P���S�O�D�\�V���D���F�H�Q�W�U�D�O���U�R�O�H�����S�D�L�U�H�G���Z�L�W�K���V�X�H�G�H���W�R���H�Y�R�N�H���Q�D�W�X�U�D�O���D�Q�G��

�U�X�J�J�H�G���H�O�H�J�D�Q�F�H�����)�U�L�Q�J�H���D�F�F�H�Q�W�V�����H�P�E�U�R�L�G�H�U�H�G���H�O�H�P�H�Q�W�V�����D�Q�G���U�H�O�D�[�H�G���²�W�V���L�Q�Y�L�W�H���D���O�D�L�G���E�D�F�N���\�H�W���V�W�\�O�L�V�K���D�S�S�U�R�D�F�K���W�R���G�U�H�V�V�L�Q�J����
�/�D�\�H�U�H�G���O�R�R�N�V���F�R�P�E�L�Q�H���W�D�L�O�R�U�H�G���Y�H�V�W�V���D�Q�G���R�Y�H�U�V�L�]�H�G���M�D�F�N�H�W�V���Z�L�W�K���³�R�Z�L�Q�J���P�D�[�L���G�U�H�V�V�H�V�����E�O�H�Q�G�L�Q�J���U�X�J�J�H�G���F�K�D�U�P���Z�L�W�K���E�R�K�R��

�H�O�H�J�D�Q�F�H��
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LEVIS.webp

�$�0�(�5�,�&�$�1���%�2�+�(�0�( KEY LOOKS & ELEMENTS

chloé.webpFendi.png Mvp.webp

�'�(�1�,�0���'�5�(�6�6��

+49%

�%�2�2�7�&�8�7���-�(�$�1�6

+51%

�6�8�(�'�(

+550%

�5�8�)�)�/�(�'���'�5�(�6�6

+41%

Sezane 7.jpeg

�:�(�6�7�(�5�1���%�2�2�7�6

+21%
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FALL 24 GRANDMA QUIRKS

LADYLIKE - ECCENTRIC RETRO - NOSTALGIC HUMOR - POSH & CLASSY - PROPORTION PLAY
�,�Q���W�K�H���)�D�O�O���������W�U�H�Q�G���*�U�D�Q�G�P�D���4�X�L�U�N�V�����W�K�H���O�D�G�\�O�L�N�H���D�H�V�W�K�H�W�L�F���X�Q�G�H�U�J�R�H�V���D���W�U�D�Q�V�I�R�U�P�D�W�L�Y�H���V�K�L�I�W�����,�Q�W�H�U�S�U�H�W�D�W�H�G���E�\���W�K�H���\�R�X�Q�J�H�U��

�J�H�Q�H�U�D�W�L�R�Q�V�����W�K�H���U�H�²�Q�H�G���D�Q�G���V�R�S�K�L�V�W�L�F�D�W�H�G���Z�D�U�G�U�R�E�H���L�V���S�O�D�\�H�G���Z�L�W�K�R�X�W���F�R�P�S�U�R�P�L�V�L�Q�J���R�Q���L�Q�G�L�Y�L�G�X�D�O�L�W�\�����*�U�D�Q�G�P�D���4�X�L�U�N�V��
�L�V���F�K�D�U�D�F�W�H�U�L�]�H�G���E�\���L�W�V���D�W�W�H�Q�W�L�R�Q���W�R���G�H�W�D�L�O���D�Q�G���L�W�V���D�E�L�O�L�W�\���W�R���E�O�H�Q�G���Y�L�Q�W�D�J�H���H�O�H�P�H�Q�W�V���Z�L�W�K���F�R�Q�W�H�P�S�R�U�D�U�\���V�W�\�O�H�V�����/�D�\�H�U�L�Q�J����
�S�U�R�S�R�U�W�L�R�Q�V���D�Q�G���W�H�[�W�X�U�H���D�U�H���N�H�\���H�O�H�P�H�Q�W�V���R�I���W�K�L�V���W�U�H�Q�G�����3�U�H�S�S�\���V�L�O�K�R�X�H�W�W�H�V�����W�D�L�O�R�U�H�G���G�H�W�D�L�O�V�����D�Q�G���U�H�W�U�R���D�F�F�H�Q�W�V���F�U�H�D�W�H���D��

�X�Q�L�T�X�H���D�Q�G���S�H�U�V�R�Q�D�O���H�[�S�U�H�V�V�L�R�Q���R�I���I�H�P�L�Q�L�Q�L�W�\�����7�K�L�V���W�U�H�Q�G���H�P�E�R�G�L�H�V���D���Y�L�V�L�R�Q���R�I���P�R�G�H�U�Q���H�O�H�J�D�Q�F�H���W�K�D�W���L�V���E�R�W�K���W�L�P�H�O�H�V�V���D�Q�G��
�L�Q�G�L�Y�L�G�X�D�O�L�V�W�L�F�����,�W�«�V���D���F�H�O�H�E�U�D�W�L�R�Q���R�I���W�K�H���I�H�P�L�Q�L�Q�H���V�S�L�U�L�W�����U�H�L�P�D�J�L�Q�H�G���I�R�U���W�K�H���F�R�Q�W�H�P�S�R�U�D�U�\���Z�R�P�D�Q��
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Cos.jpg

�*�5�$�1�'�0�$���4�8�,�5�.�6��KEY LOOKS & ELEMENTS

Prada 2.avifMIU MIU.avif Mango (9).avif

�)�8�/�/���6�.�,�5�7

+130%

�$�1�,�0�$�/���3�5�,�1�7

+15%

FUR COAT

+43%

Birrot.jpg

�3�5�,�0���&�$�5�'�,�*�$�1

+31%

�0�,�1�,���%�2�:�/�,�1�*

+31%

�0�$�5�<���-�$�1�(�6

+83%
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FALL 24 HIGHLAND ESCAPE

HERITAGE - CLASSIC COMFORT - COUNTRY ELEGANCE  - WAXED & TEXTURED
�,�Q���W�K�H���$�X�W�X�P�Q���������W�U�H�Q�G���+�L�J�K�O�D�Q�G���(�V�F�D�S�H�����D���M�R�X�U�Q�H�\���X�Q�I�R�O�G�V���W�K�U�R�X�J�K���W�K�H���U�X�J�J�H�G���E�H�D�X�W�\���R�I���W�K�H���6�F�R�W�W�L�V�K���+�L�J�K�O�D�Q�G�V�����E�O�H�Q�G�L�Q�J��

�W�U�D�G�L�W�L�R�Q���Z�L�W�K���F�R�Q�W�H�P�S�R�U�D�U�\���³�D�L�U�����5�L�F�K�����H�D�U�W�K�\���K�X�H�V���R�I���P�R�V�V���D�Q�G���K�H�D�W�K�H�U���F�U�H�D�W�H���D���V�R�S�K�L�V�W�L�F�D�W�H�G���E�D�F�N�G�U�R�S�����,�Q�V�S�L�U�H�G���E�\��
countryside and craftsmanship, this trend reinterprets classic silhouettes with luxurious wool and textured fabrics that 
�H�Y�R�N�H���W�K�H���Z�D�U�P�W�K���R�I���D���+�L�J�K�O�D�Q�G���U�H�W�U�H�D�W�����6�K�H�H�U���R�Y�H�U�O�D�\�V���D�Q�G���G�H�O�L�F�D�W�H���N�Q�L�W�V���D�G�G���G�H�S�W�K���D�Q�G���W�U�D�Q�V�S�D�U�H�Q�F�\�����L�Q�Y�L�W�L�Q�J���D���I�U�H�V�K��
�S�H�U�V�S�H�F�W�L�Y�H���R�Q���H�O�H�J�D�Q�F�H�����3�U�L�Q�F�H���R�I���:�D�O�H�V���E�O�D�]�H�U�V�����K�X�Q�W�H�U���M�D�F�N�H�W�V���D�Q�G���W�D�L�O�R�U�H�G���W�U�H�Q�F�K���F�R�D�W�V���I�H�D�W�X�U�H���E�R�O�G���V�K�R�X�O�G�H�U�V���D�Q�G��

�P�R�G�H�U�Q���K�H�P�O�L�Q�H�V�����R�I�I�H�U�L�Q�J���D���S�O�D�\�I�X�O���\�H�W���S�R�O�L�V�K�H�G���H�G�J�H�����7�K�L�V���W�U�H�Q�G���V�W�R�U�\���F�H�O�H�E�U�D�W�H�V���W�K�H���V�W�U�H�Q�J�W�K���D�Q�G���J�U�D�F�H���R�I���W�K�H���P�R�G�H�U�Q��
�Z�R�P�D�Q�����P�H�U�J�L�Q�J���K�H�U�L�W�D�J�H���Z�L�W�K���X�W�L�O�L�W�\���D�Q�G���I�D�V�K�L�R�Q���W�R���H�P�E�U�D�F�H���D���S�U�D�F�L�F�D�O���\�H�W���H�[�S�U�H�V�V�L�Y�H���F�D�V�X�D�O���V�W�\�O�H��
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�+�,�*�+�/�$�1�'���(�6�&�$�3�( KEY LOOKS & ELEMENTS

chloe.webp reformation 2.jpegBarbour.webp @petarpetrov.jpg �7�R�P�P�\���+�L�O�²�J�H�U���Z�H�E�S

�7�5�(�1�&�+���&�2�$�7

+16%
�4�8�,�/�7�(�'���9�(�6�7

+71%

�7�$�5�7�$�1

+7%

�&�$�%�/�(���.�1�,�7

+38%

�'�(�5�%�,�(�6

+15%
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�)�$�/�/���������<�2�8�1�*���0�$�5�.�(�7��PREPSTER LEAGUE

PREPPY ATHLETES - RETRO SPORTS - BACK TO SCHOOL - UNI(QUE)FORM
�)�R�U���W�K�H���)�D�O�O���������<�R�X�Q�J���0�D�U�N�H�W�����3�U�H�S�V�W�H�U���/�H�D�J�X�H���I�X�V�H�V���U�H�W�U�R���V�S�R�U�W�V�Z�H�D�U���Z�L�W�K���F�O�D�V�V�L�F���S�U�H�S�S�\���D�H�V�W�K�H�W�L�F�V�����R�I�I�H�U�L�Q�J���D���I�U�H�V�K�����\�R�X�W�K�I�X�O��
�O�R�R�N���� �'�U�D�Z�L�Q�J�� �L�Q�V�S�L�U�D�W�L�R�Q�� �I�U�R�P�� �����V�� �D�Q�G�� �����V�� �D�W�K�O�H�W�L�F�� �J�H�D�U���� �W�K�H�� �F�R�O�O�H�F�W�L�R�Q�� �I�H�D�W�X�U�H�V�� �Y�D�U�V�L�W�\�� �M�D�F�N�H�W�V���� �F�U�R�S�S�H�G�� �N�Q�L�W�Z�H�D�U���� �D�Q�G��
�S�O�H�D�W�H�G�� �V�N�L�U�W�V���� �E�D�O�D�Q�F�H�G�� �Z�L�W�K�� �R�Y�H�U�V�L�]�H�G�� �O�R�J�R�V�� �D�Q�G�� �F�R�O�R�U���E�O�R�F�N�L�Q�J���� �7�K�H�� �O�D�\�H�U�L�Q�J�� �R�I�� �V�W�U�X�F�W�X�U�H�G�� �E�O�D�]�H�U�V���� �E�X�W�W�R�Q���G�R�Z�Q�� �V�K�L�U�W�V����
�D�Q�G�� �F�D�V�X�D�O�� �V�Z�H�D�W�V�� �H�P�S�K�D�V�L�]�H�V�� �D�� �S�O�D�\�I�X�O�� �\�H�W�� �S�R�O�L�V�K�H�G�� �V�W�\�O�H���� �S�H�U�I�H�F�W�� �I�R�U�� �E�D�F�N���W�R���V�F�K�R�R�O���� �7�K�L�V�� �W�U�H�Q�G�� �F�H�O�H�E�U�D�W�H�V�� �L�Q�G�L�Y�L�G�X�D�O�L�W�\��
�Z�L�W�K�L�Q�� �X�Q�L�I�R�U�P�L�W�\���� �X�V�L�Q�J�� �X�Q�L�T�X�H�� �D�F�F�H�V�V�R�U�L�H�V�� �O�L�N�H�� �U�H�W�U�R�� �F�R�X�U�W�� �V�Q�H�D�N�H�U�V���� �F�D�S�V�� �D�Q�G�� �E�D�F�N�S�D�F�N�V�� �W�R�� �P�R�G�H�U�Q�L�]�H�� �W�K�H�� �F�O�D�V�V�L�F�� �S�U�H�S��
�O�R�R�N���� �,�W�«�V�� �D�� �E�O�H�Q�G�� �R�I�� �F�R�P�I�R�U�W���� �Q�R�V�W�D�O�J�L�D���� �D�Q�G�� �V�S�R�U�W�\�� �V�R�S�K�L�V�W�L�F�D�W�L�R�Q�� �W�D�L�O�R�U�H�G�� �W�R�� �D�� �J�H�Q�H�U�D�W�L�R�Q�� �W�K�D�W�� �Y�D�O�X�H�V�� �V�H�O�I���H�[�S�U�H�V�V�L�R�Q��
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H&M (4).avif

�3�5�(�3�6�7�(�5���/�(�$�*�8�(��KEY LOOKS & ELEMENTS

�8�U�E�D�Q���2�X�W�²�W�W�H�U�V�������Z�H�E�SMonki.jpg kallmeyer-683x1024.jpg

�3�2�/�2���6�:�(�$�7�(�5

+33%

�5�(�7�5�2���6�+�$�&�.�(�7

+43%

�6�7�5�,�3�(�6

+40%

�3�/�(�$�7�(�'���6�.�,�5�7

+41%

Weekend Max Mara.jpg

�/�2�$�)�(�5�6

+16%

�&�2�8�5�7���6�1�(�$�.�(�5�6

+400%
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�)�$�/�/���������<�2�8�1�*���0�$�5�.�(�7��GLAM GRUNGE

GOTH PRINCESS - EMOQUETTE - TRASH GLAM - URBAN REBEL
�)�R�U���W�K�H���)�D�O�O���������<�R�X�Q�J���0�D�U�N�H�W�����*�O�D�P���*�U�X�Q�J�H���V�H�D�P�O�H�V�V�O�\���L�Q�W�H�J�U�D�W�H�V���Z�L�W�K���W�K�H���U�L�V�L�Q�J�����%�O�R�N�H�W�W�H���D�H�V�W�K�H�W�L�F�����F�U�H�D�W�L�Q�J���D���X�Q�L�T�X�H���I�X�V�L�R�Q��
�R�I���U�H�E�H�O�O�L�R�X�V���J�U�X�Q�J�H���Z�L�W�K���V�S�R�U�W�\�����P�D�V�F�X�O�L�Q�H���H�O�H�P�H�Q�W�V�����7�K�L�V���W�U�H�Q�G���V�W�R�U�\���L�V���F�R�P�E�L�Q�L�Q�J���S�L�H�F�H�V���O�L�N�H���I�D�X�[���I�X�U���F�R�D�W�V�����S�O�D�L�G���V�N�L�U�W�V���D�Q�G��
�O�H�D�W�K�H�U���M�D�F�N�H�W�V���Z�L�W�K���W�K�H���%�O�R�N�H�W�W�H���W�U�H�Q�G�¬�V���F�D�V�X�D�O�����V�R�F�F�H�U���L�Q�V�S�L�U�H�G���L�Q�³�X�H�Q�F�H�V�����&�K�X�Q�N�\���E�R�R�W�V���D�Q�G���S�O�D�W�I�R�U�P���V�K�R�H�V���I�U�R�P���J�U�X�Q�J�H���D�U�H��
�S�D�L�U�H�G���Z�L�W�K���R�Y�H�U�V�L�]�H�G���M�D�F�N�H�W�V���D�Q�G���D�W�K�O�H�W�L�F���O�D�\�H�U�V�����D�G�G�L�Q�J���D���V�S�R�U�W�\���F�R�Q�W�U�D�V�W���W�R���W�K�H���R�W�K�H�U�Z�L�V�H���G�D�U�N���J�U�X�Q�J�H���Y�L�E�H�����7�K�L�V���I�X�V�L�R�Q���R�I��
gritty grunge, textures, and athletic streetwear captures the rebellious yet fashion-forward spirit, making it perfect for teens 

�Z�K�R���P�L�[���J�R�W�K�L�F���D�Q�G���V�S�R�U�W�\���H�O�H�P�H�Q�W�V���Z�L�W�K���D���W�R�X�F�K���R�I���J�O�D�P�R�X�U��
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Str Teen.jpg

�3�5�(�3�6�7�(�5���/�(�$�*�8�(��KEY LOOKS & ELEMENTS

LIONESS.pngbalenciaga (2).jpg @maisonspecialwomen.png

�&�+�(�&�.�(�5�(�'���6�.�,�5�7

+17%

�/�$�&�(���7�+�,�*�+�7�6

+850%

�%�2�:�6

+28%

CHEETAH
�)�$�.�(���)�8�5

+71%

Kimchi Blue.webp

FOOTBALL TEE

+64%

�/�$�<�(�5�,�1�*

+15%
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DATA SOURCES & ICONS

�$�1���,�&�2�1�,�&���3�5�2�'�8�&�7���7�+�$�7���,�6��
�$���6�7�$�%�/�(���7�5�(�1�'���2�)���/�$�5�*�(��

�0�$�*�1�,�7�8�'�(���:�,�7�+���&�2�1�)�,�5�0�(�'��
COMMERCIAL �6�8�&�&�(�6�6

�$���&�2�5�(���3�5�2�'�8�&�7���5�(�3�5�(�6�(�1�7�,�1�*��
�$���6�7�(�$�'�,�/�<���*�5�2�:�,�1�*���7�5�(�1�'���2�)��

�0�2�'�(�5�$�7�(���0�$�*�1�,�7�8�'�(���:�,�7�+���&�2�0-
�0�(�5�&�,�$�/���3�2�7�(�1�7�,�$�/

�$���6�7�$�7�(�0�(�1�7���3�5�2�'�8�&�7���:�,�7�+��
�*�5�2�:�,�1�*���3�(�5�6�3�(�&�7�,�9�(���%�8�7��
�6�0�$�/�/�(�5���0�$�*�1�,�7�8�'�(���$�1�'

���+�,�*�+�(�5���5�,�6�.

TREND 
MAGNITUDE

TREND BEHAVIOR

EDGY TREND
weak signal of a potential micro 

trend with very high risk 

EARLY SIGN
emerging trend with growing 

perspective but higher risk

SAFE TREND
announced trend with 

growing perspective and safe risk

STABLE TREND
trend that is already present in 

the market with �at growth

BIG TREND
trend with a big magnitude due to high 

commercial potential and quick adaption

LAST CALL
trend with decreasing perspective but 

still having business potential

MARKET

CONSUMER INTEREST

SOCIAL MEDIA

FASHION SHOWS

�<�(�$�5���2�1���<�(�$�5���7�5�(�1�'
�*�5�2�:�7�+���2�1���(���&�2�0�0�(�5�&�(

�<�(�$�5���2�1���<�(�$�5���*�5�2�:�7�+���2�)��
�2�1�/�,�1�(���6�(�$�5�&�+���9�2�/�8�0�(�6

�<�(�$�5���2�1���<�(�$�5���7�5�(�1�'
�*�5�2�:�7�+���2�1���,�1�6�7�$�*�5�$�0

�<�(�$�5���2�1���<�(�$�5���7�5�(�1�'��
�*�5�2�:�7�+���2�1���)�$�6�+�,�2�1���6�+�2�:�6

TREND 
GROWTH



You may not copy, reproduce, 
distribute, publish, display, perform, 

modify, create derivative works, 
transmit, or in any way exploit any 

such content, nor may you distribute 
any part of this content over any 

network, sell or offer it for sale, or 
use such content to construct any 

�N�L�Q�G���R�I���G�D�W�D�E�D�V�H�����<�R�X���P�D�\���Q�R�W���D�O�W�H�U��
or remove any copyright or other 

notice from copies of the content on 
�D�Q�\���/�L�Y�H�W�U�H�Q�G���U�H�S�R�U�W��

 

If you have further needs, please 
contact us via chat.

THANK YOU!


