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FORECASTING
SUNGLASSES



S
P

R
IN

G
/S

U
M

M
E

R
 2

0
2
5

  
  
  
  
  
  
F

O
R

E
C

A
S

T
IN

G
  

  
  

  
  

  
 W

O
M

A
N

/
M

A
N

  
  

  
  

 E
Y

E
W

E
A

R

EYEWEAR SS25 INTRODUCTION

A bold statement. The season is characterized by a blurring of codes and genders. While traditionally 
feminine shapes are making inroads on the men‘s market, masculine designs are becoming more sophisticated 
in feminine versions. Overall, maximalism is the trend of the season. From inflated or angular volumes, glossy 
materials to maxi temples, eyewear asserts its position as a showpiece accessory. Futuristic, modernist or 
90‘s influences accentuate the confident look, while curves, add-on accessories and color choices renew 
retro codes and redefine masculinity. For SS25, eyewear appears to be a choice of self-assertion, playing on 
an incognito demonstration.

This forecasting report is realized crossreferencing LIVETREND data from several sources to empower the expertise of our Trend
Analysts to forecast the trends with concrete and quantitative information. Find the related data sources and icons on the last slides.
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https://drive.google.com/drive/folders/14wAw1cAXSmUI2xMkUpDmJyGyk1dzY89x?usp=sharing
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KEY COLORS SUNGLASSES SS25

GRASS GREEN
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KEY MATERIALS SUNGLASSES SS25

INFLATED FRAMES
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KEY DETAILS SUNGLASSES SS25

ADD-ON JEWELS
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KEY LENSES SUNGLASSES SS25

GOLD MIRROR
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INCOGNITO BLACK
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KEY ITEMS SUNGLASSES SS25

THE NARROW RECTANGLE
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KEY ITEMS SUNGLASSES SS25

THE BOLD OVAL
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KEY ITEMS SUNGLASSES SS25

THE OVERSIZED SQUARE
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KEY ITEMS SUNGLASSES SS25

THE TEARDROP CAT‘S EYE
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KEY ITEMS SUNGLASSES SS25

THE MODERN AVIATOR
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KEY ITEMS SUNGLASSES SS25

THE 90‘S RIMLESS
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KEY ITEMS SUNGLASSES SS25

THE MINIMAL RACER
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KEY ITEMS SUNGLASSES SS25

THE CHIC SHIELD
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DATA SOURCES & ICONS

AN ICONIC PRODUCT THAT IS 
A STABLE TREND OF LARGE 

MAGNITUDE WITH CONFIRMED 
COMMERCIAL SUCCESS

A CORE PRODUCT REPRESENTING 
A STEADILY GROWING TREND OF 

MODERATE MAGNITUDE WITH COM-
MERCIAL POTENTIAL

A STATEMENT PRODUCT WITH 
GROWING PERSPECTIVE BUT 
SMALLER MAGNITUDE AND

 HIGHER RISK

TREND 
MAGNITUDE

TREND BEHAVIOR

EDGY TREND
weak signal of a potential micro 

trend with very high risk 

EARLY SIGN
emerging trend with growing 

perspective but higher risk

SAFE TREND
announced trend with 

growing perspective and safe risk

STABLE TREND
trend that is already present in 

the market with flat growth

BIG TREND
trend with a big magnitude due to high 

commercial potential and quick adaption

LAST CALL
trend with decreasing perspective but 

still having business potential

MARKET

CONSUMER INTEREST

SOCIAL MEDIA

FASHION SHOWS

YEAR ON YEAR TREND
GROWTH ON E-COMMERCE

YEAR ON YEAR GROWTH OF 
ONLINE SEARCH VOLUMES

YEAR ON YEAR TREND
GROWTH ON INSTAGRAM

YEAR ON YEAR TREND 
GROWTH ON FASHION SHOWS

TREND 
GROWTH



You may not copy, reproduce, distri-
bute, publish, display, perform, modi-
fy, create derivative works, transmit, 
or in any way exploit any such con-

tent, nor may you distribute any
part of this content over any net-

work, sell or o�er it for sale, or use 
such content to construct any kind 

of database. You may not alter or re-
move any copyright or other notice
from copies of the content on any 

Livetrend report.

If you have further needs, please 
contact us via chat.

THANK YOU!


