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SPRING24 COLLECTION THEMES INTRODUCTION
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Quiet Renaissance. The menswear landscape for Spring 2024 is a vibrant mosaic of diverse themes, catering to every
facet of the modern man’s lifestyle and aesthetic preferences. From sophisticated simplicity to urban grunge revival and
Riviera serenity, brand‘s offer has woven together a tapestry of trends to match old and new masculinity. As Spring 2024
unfolds, these trends converge to offer a comprehensive mix of casual choices with a sartorial allure, allowing men to express
themselves boldly and authentically. Whether seeking refined elegance, urban edge, or coastal tranquility, there's a trend to
suit every taste, inviting men to embrace their individuality with style and confidence.

This report is based on Livetrend data extracted from e-commerce on the European market from 15/01/24 to 30/03/24, analysing the
visibility and growth of the trends compared to te same period last year. The percentages show the visibility evolution year on year.
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SPRING 24 SMART BUSINESS

RETRO - LEISURE - SPORTSWEAR - GRAPHIC - ELEVATED BASICS
At the forefront of this season’s offerings, this theme dedicated to leisure and officewear is emerging, embodying a refined
sense of casual sophistication. Designers have curated collections characterized by smart tailoring and an essential assortment
of pieces. Clean lines and timeless silhouettes dominate, with a focus on versatility and functionality. Garments seamlessly
transition from the office to after-hours engagements, offering to the modern men the perfect balance between officewear
and leisure embracing mimimasim and elegance.
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SMART BUSINESS COLORS & PRINTS
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SMART BUSINESS TEXTILES & TRIMS
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SMART BUSINESS KEY ITEMS
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SMART BUSINESS KEY ITEMS
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SPRING 24 SWAMPY RAVE

GRUNGE OUTDOOR - SUBCULTURES - DISRUPTIVE UTILITY - RAW RAVE
For the younger demographic, menswear takes a rebellious turn with a grungier theme that blends utility and rave core
aesthetics. This trend caters to those who embrace an effortless cool attitude, incorporating rugged textures, distressed
finishes, and bold graphic elements. Utility-inspired pieces are juxtaposed with streetwear staples, resulting in an eclectic mix
of styles that exude raw energy and youthful vitality. It's a nod to the subversive spirit of the urban landscape, inspired by the
raw nature and soils, a world where individuality reigns supreme.
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SWAMPY RAVE COLORS & PRINTS
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SWAMPY RAVE TEXTILES & TRIMS
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SWAMPY RAVE KEY ITEMS
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SWAMPY RAVE KEY ITEMS
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SPRING 24 ETHNOCRAFT

1

SERENE - RAW - ARTISANAL - ORGANIC - VACAY
Transporting us to sun-drenched shores and Mediterranean vistas, the Riviera-inspired theme offers a serene escape from
the urban hustle. Soft and tactile surfaces dominate this collection, with a palette of pale colors reminiscent of sun-bleached
sands and azure waters. Ethereal fabrics flow gracefully, while subtle ethnic glimpses add a touch of exotic allure. Relaxed
silhouettes and breezy separates evoke a sense of leisurely sophistication, perfect for early coastal getaways or leisurely
strolls along the promenade.
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ETHNOCRAFT COLORS & PRINTS
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ETHNOCRAFT TEXTILES & TRIMS
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ETHNOCRAFT KEY ITEMS
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ETHNOCRAFT KEY ITEMS
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DATA SOURCES & ICONS

TREND
GROWTH

MARKET

YEAR ON YEAR TREND
GROWTH ON E-COMMERCE

SOCIAL MEDIA

YEAR ON YEAR TREND
GROWTH ON INSTAGRAM

CONSUMER INTEREST

YEAR ON YEAR GROWTH OF
ONLINE SEARCH VOLUMES

FASHION SHOWS

YEAR ON YEAR TREND
ROWTH ON FASHION SHOWS
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TREND BEHAVIOR

weak signal of a potential micro
trend with very high risk

emerging trend with growing
perspective but higher risk

announced trend with
growing perspective and safe risk

BIG TREND

trend with a big magnitude due to high
commercial potential and quick adaption

trend that is already present in
the market with flat growth

trend with decreasing perspective but
still having business potential

TREND
MAGNITUDE

¥  MANIFEST

AN ICONIC PRODUCT THAT IS
A STABLE TREND OF LARGE
MAGNITUDE WITH CONFIRMED
COMMERCIAL SUCCESS

ﬁ(l' INVEST

A CORE PRODUCT REPRESENTING
A STEADILY GROWING TREND OF
MODERATE MAGNITUDE WITH COM-
MERCIAL POTENTIAL

) TEST

A STATEMENT PRODUCT WITH
GROWING PERSPECTIVE BUT
SMALLER MAGNITUDE AND
HIGHER RISK
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THANK YOU!

You may not copy, reproduce,
distribute, publish, display, perform,
modify, create derivative works,
transmit, or in any way exploit any
such content, nor may you distribute
any part of this content over any
network, sell or offer it for sale, or
use such content to construct any
kind of database. You may not alter
or remove any copyright or other
notice from copies of the content on
any Livetrend report.

If you have further needs, please
contact us via chat.



