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SINTRODUCTION COPENHAGEN FW25

A Sophisticated Seasonal Mix. 
Copenhagen FW25 womenswear showcased a diverse mix of styles, redefining modern dressing with elevated aesthetics. 
New o�ce wear blended structured tailoring with sporty pieces, o�ering power dressing with a contemporary twist. ’70s 

geek chic made a statement with retro glasses, pointy collar shirts, and quirky layering, reviving vintage intellectual charm. 
A strong nomadic and boho influence emerged, featuring draped silhouettes, earthy tones, and artisanal textures but in 
a luxe context. In contrast, minimal basic layering focused on clean lines, neutral hues, and e�ortless elegance. Masculine 

and feminine elements merged, with sharp suiting softened by delicate fabrics and fluid draping. The elegant ladylike trend 
emphasized refined silhouettes, midi skirts, a lines and polished tailoring combos. Meanwhile, beastly dark beauty looks 

brought rebellious seductive looks to the range Finally, a lumberjack-looking cabin utility delivered rugged yet practical pie-
ces, including plaid, shearling-lined coats and denim. FW25 balanced sophistication, nostalgia, and soft utility in a striking 

seasonal mix.

This report is based on the FW25 Copenhagen Fashion Shows.
 Find the relating icons & stamps on the last slide.
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https://drive.google.com/drive/folders/1hwixinA61X-cGdPCVuLhLx2wwh_Fgsv1?usp=share_link
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FW25 NEW OFFICEWEAR
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FW25 MODERN NOMADS
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FW25 LAYERED LOOKS
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FW25 70S GEEKS
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FW25 SOPHISTICATED LADIES
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FW25 MASC/FEMININE MIX
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FW25 LUMBERJACK
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FW25 BEASTLY BEAUTY
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SDATA SOURCES & ICONS

AN ICONIC PRODUCT THAT IS 
A STABLE TREND OF LARGE 

MAGNITUDE WITH CONFIRMED 
COMMERCIAL SUCCESS

A CORE PRODUCT REPRESENTING 
A STEADILY GROWING TREND OF 

MODERATE MAGNITUDE WITH COM-
MERCIAL POTENTIAL

A STATEMENT PRODUCT WITH 
GROWING PERSPECTIVE BUT 
SMALLER MAGNITUDE AND

 HIGHER RISK

TREND 
MAGNITUDE

TREND BEHAVIOR

EDGY TREND
weak signal of a potential micro 

trend with very high risk 

EARLY SIGN
emerging trend with growing 
perspective but higher risk

SAFE TREND
announced trend with 

growing perspective and safe risk

STABLE TREND
trend that is already present in 

the market with flat growth

BIG TREND
trend with a big magnitude due to high 

commercial potential and quick adaption

LAST CALL
trend with decreasing perspective but 

still having business potential

MARKET

CONSUMER INTEREST

SOCIAL MEDIA

FASHION SHOWS

YEAR ON YEAR TREND
GROWTH ON E-COMMERCE

YEAR ON YEAR GROWTH OF 
ONLINE SEARCH VOLUMES

YEAR ON YEAR TREND
GROWTH ON INSTAGRAM

YEAR ON YEAR TREND 
GROWTH ON FASHION SHOWS

TREND 
GROWTH



You may not copy, reproduce, distri-
bute, publish, display, perform, modi-
fy, create derivative works, transmit, 
or in any way exploit any such con-

tent, nor may you distribute any
part of this content over any net-

work, sell or o�er it for sale, or use 
such content to construct any kind 

of database. You may not alter or re-
move any copyright or other notice
from copies of the content on any 

Livetrend report.

If you have further needs, please 
contact us via chat or at barbara@

livetrend.co

THANK YOU!


